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I. Financial Results Overview
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FY2023: Financial Summary of Third Quarter / Earnings FY Forecast

FY2022 3rd Quarter
(Apr 2021 - Dec 2021)

FY2023 3rd Quarter
(Apr 2022 - Dec 2022)

Change
(Amount)

Change
(%)

FY2023 Forecast
(Apr 2022 - Mar 2023)

Net sales 100,805 126,166 25,361) 25.2) 150,000

Operating profit 656 1,568 911) 138.8) 1,800

( Profit rate ) 0.7% 1.2% 0.6%) ー 1.2%

Ordinary profit 1,001 696 (305) (30.5) 1,800

( Profit rate ) 1.0% 0.6% (0.4%) ー 1.2%

Profit attributable to 

owners of the parent
733 343 (389) (53.2) 1,400

( Profit rate ) 0.7% 0.3% (0.5%) ー 0.9%

Exchange rate (1USD=) 111 yen 137 yen 26 yen) ー 113 yen

Earnings per share 25.93 yen 12.15 yen (13.78 yen) ー 49.50 yen

Cash Dividends per share ー ー ー ー ー

Dividend payout ratio ー ー ー ー ー

Investments in tangible 

assets
1,866 1,058 (807) (43.3) ー

Depreciation 2,186 2,415 229) 10.5)

FY 2022                     
(As of March 31, 2022)

FY2023 3rd Quarter   
(As of Dec 31, 2022)

Change 
(Amount)

Change (%)

Total assets 73,368 89,963 16,595) 22.6)

ーNet assets 17,086 17,070 (15) (0.1)

Capital ratio (%) 23.2 18.9 (4.2) ー
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FY2023 3rd Quarter: Financial Report Points (1)

Overview
<Global>

• Recovery trend from impact of COVID-19 through economic activities

• Energy and resource prices remain high with tight supply and demand of semiconductors, 

and with excessive currency volatility and continuous global inflation

• The significant easing of the zero-corona policy are attracting attention in China: uncertain 

economic situation continues.

<Domestic>

• Expectation on positive effect of COVID-19 policies in transition to new phase

• Concern with lingering negative impact on the economy by price increases of imported raw 

materials and by global tight monetary policy

Sales
• Economic activity globally recovered due to downward trend of COVID-19

→Substantial net sales increased even without yen's depreciation impact.

• An increase of 25.2% compared to the same period of the previous year (+25,361 million 

yen ) 
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FY2023 3rd Quarter: Financial Report Points (2)

Operating Profit
• Steady expenditure control by company-wide loss reduction activities

• While the impact on customer production adjustments anticipated to be improved, soaring 

energy/material prices and tight parts supply remain.

• An increase of 138.8% compared to the same period of the previous year (+911 million 

yen)

Ordinary Profit
• With dollar-denominated debt of our subsidiary in China, foreign exchange loss of 875 

million yen has been accounted for due to depreciation of yuan against dollar. 

• A decrease of 30.5% compared to the same period of the previous year (-305 million yen)

Profit Attributable to Owners of the Parent
• A decrease of 53.2% compared to the same period of the previous year (-389 million yen)
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Operating Profit Contributing Factors

(Million yen)
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Improvement 
Effect

Inventory 
Valuation 

Loss /
Exchange 

Rate 
Impact/  
Others

Material Soring 
Price /

Production 
Adjustment

FY2022
3Q Result

FY2023
3Q Result

Sales 
Increase

+415

+980 -315

-168 1,568

656
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Sales by Product (vs Same Period of Previous Year)

FY2022 3Q      
(Apr 2021-Dec 2021)

FY2023 3Q  
(Apr 2022-Dec 2022)

Change
(Amount)

Change
(%)

Automotive Equipment 61,204 64,641 3,437) 5.6)

OA Equipment 21,786 36,769 14,983) 68.8)

Industrial Equipment 15,644 23,410 7,765) 49.6)

Consumer Equipment 752 192 (560) (74.5)

Others (EMS Business) 941 628 (313) (33.3)

Other Businesses 474 525 50) 10.6)

Total 100,805 126,166 25,361) 25.2)

(Million yen)
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Sales by Product（Past Five Years）

(Million yen)

※”Accounting Revenue Recognition Standard” has been implemented since FY2022 1Q.

*Others indicate Consumer Equipment, Others (EMS Business), and Other Businesses
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II. Net Sales for 

Three Primary Segments
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Sales：Automotive Equipment (Past Five Years)

Point

9

(Million yen)

45,847

53,578 53,515

61,204
64,641

0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

FY2019 3Q FY2020 3Q FY2021 3Q FY2022 3Q FY2023 3Q

※”Accounting Revenue Recognition Standard” has been implemented since FY2022 1Q.

• Sales increase in key products for electrified vehicle (HV/PHEV/EV) such as electric 

compressor inverters, in-vehicle chargers, and DC-DC converters

• Increase in demand by market expansion despite reduced production for 

semiconductors shortage
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Overview： Automotive Equipment 

・ We are the industry's first EMS company (Electric Manufacturing Services）on important safety parts 

that require reliability of automobiles such as "running, turning, and stopping“, with plenty of experiences.

・ Electronic vehicle equipment is supplied through the primary contractors of the Japanese as well as 

Western automobile makers.

・ High technology and considerable time requirements from planning to mass production: stable orders 

can be possible once starting up with a new order.

・ Production of various key 

components of automotive 

electrification has been particularly 

growing with business perspective.

＜DC-DC converter for Power Control Unit＞
A power control device that supplies direct 

current (DC) to electronic equipment in a 

vehicle, and to headlights and other 

equipment that operate at various voltages

＜In-vehicle charger＞
Products that convert household alternating 

current (AC) to direct current (DC) to charge 

high-voltage batteries for PHEVs and EVs

＜Inverter for electric compressor＞
Compressor with a built-in motor, utilized for 

air conditioning and cooling battery for HVs, 

PHEVs, and EVs. Inverter supplies 

alternating current (AC) to built-in motor.

Electric 

Compressor

Power 

Control Unit

In-Vehicle 

Charger
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Sales：OA Equipment (Past Five Years)

Point

(Million yen)
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※”Accounting Revenue Recognition Standard” has been implemented since FY2022 1Q.

• Steady transaction volume of products for MFP (*) and laser printers due to continuing 

demand trend of remote work

• Less impact of COVID-19 from the previous consolidated fiscal year 

* MFP: Multifunction printer
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Sales：Industrial Equipment (Past Five Years)

Point
• Growth in investment on products with advanced technology and on production 

capacity expansion, and in demand for inverters and other control equipment due to 

the recovery of global economic activity since FY21, which COVID-19 has impacted

(Million yen)
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※”Accounting Revenue Recognition Standard” has been implemented since FY2022 1Q.
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Ⅲ. Topics
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Benefit to All Stakeholders

14

Newly Organized Sustainability Committee

We have organized Sustainability Committee in December 2022 with an aim to enhance corporate value and to 

realize sustainable society, identifying sustainability issues as part of our business priority factor. 

We will reinforce our activities by establishing our organization which leads to contribution to all stakeholders 

based upon our Corporate Principles: “We cherish our grateful heart. We will deliver heartfelt products. We will 

create such a company that makes employees happy and proud. We will contribute to society through sound and 

sustainable growth.”

Board of Director’s 

Meeting

Subcommittee 2Subcommittee 1

Sustainability 

Committee

Process Setting of 

Policy and Goals

Integration into 
Management

Realization of 

Activities

Materiality 

Assessment

Understanding 
of SDGs
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◼ This material is for informational purposes only and is not intended to solicit investment

activities or recommend specific stocks.

◼ Some of the information we disclose may include future forecasts and perspectives. These

statements are based upon our judgment and available information at the time the information

was prepared and are subject to change due to various factors. These forecasts and

perspectives include risks and uncertainties, and we do not guarantee the realization of them.

Therefore, actual results may differ significantly from perspectives.

◼ Although every effort has been made to ensure the content of this presentation, its accuracy,

certainty, validity, and fairness are not guaranteed. In addition, please note that the contents

may be changed or abolished without notice.

◼ It is prohibited to copy or divert the contents of this presentation without prior consent.

[Contact Information] Corporate Headquarters: 

Corporate Planning Department: Public Relations IR Group

https://www.umc.co.jp

Disclaimer
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